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COMMUNICATIONS 
AND PUBLIC AFFAIRS 

The UMB Office of Communications and Public Affairs (CPA) is dedicated to promoting the 
University of Maryland, Baltimore (UMB) and telling its remarkable stories. We provide media 
relations, branding, design, strategic marketing, editing, writing, special event planning & 
protocol, and web communications Universitywide. 
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WHO WE ARE

JENNIFER LITCHMAN, MA 
Chief Communications Officer and Senior Vice President 
Special Assistant to the President
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LAURA KOZAK, MA
Associate Vice President, 
Communications and Public Affairs

Michelle Baffuto
Senior Graphic Designer

Julie Bower
Assistant Director, Design Services

Kristen Bowes
Web Development, Interactive Media

Lou Cortina
Editor

Brandon Desiderio
Web Development, Interactive Media

Patricia Fanning
Senior Media Relations Specialist

Jena Frick
Senior Media Relations Specialist

Eva Hanley
Office Manager

Emma Jekowsky
Social Media Specialist

Ananda La Vita
Graphic Designer

Laura Lee
Senior Media Relations Specialist

Alex Likowski
Executive Director, Media Relations

Kristi McGuire
Assistant Director, 
Digital Media Marketing Manager

Micah Murphy
Office Assistant

Jonah Penne
Web Developer, Interactive Media

Mary T. Phelan
Senior Media Relations Specialist

Dana Rampolla
Marketing Specialist

Chris Zang
Director, Editorial Services



OFFICE OF THE PRESIDENT

CPA works closely with the President’s Office, specifically the senior director of leadership 
communications, to share news and accomplishments of the University. Communications such 
as The President’s Message and website are spearheaded through CPA.
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UNIVERSITY INITIATIVES

NOVEMBER 2017

When I wrote to you last month about the Catalyst campaign, 
launched in October, I said that meeting our fundraising goals 
would require deeper engagement with a constituency I consider the 
core of our strength: UMB’s 75,000 living alumni. I said that, at the 
University level, we have to do a better job of reaching out to our 
graduates — that we have to share our story with them, that we have 
to tell them about our people and projects making a difference here 
in Baltimore and, indeed, around the world.

The goal of this outreach isn’t merely to raise money for our priority 
programs; it’s to bring more of our graduates back into this special 
community of ours, to connect alumni with the students who might 
benefit from their experience and with the projects that might 
benefit from their expertise. But it’s also about bringing alumni 
together with each other so that they may see UMB for what it is: a 
University. A University of seven schools and thousands of students, 
faculty, and staff working to advance complementary missions in 
health, welfare, and justice. 

By design, the University’s priority initiatives depend on cross-
school collaboration: interdisciplinary research, student leadership, 
innovation and entrepreneurship, community outreach and 
engagement, high-profile projects in pain, addiction, and disease. 
I’ve often said that our biggest breakthroughs in human health 
and well-being happen at the intersections — the intersection of 
scholars and schools and disciplines. When we’re eager to work with 
one another, to redesign the way we think about the problems that 
plague us and the way we imagine their solutions, that’s when we 
see possibilities open up, new avenues emerging from dead ends. If 
this intersection rule is true of all of us working and learning here at 
UMB, I know it’s true of the thousands of graduates we’ve produced, 
now spanning the country and the globe.  

Forging these connections can be more difficult at UMB than at 
other universities. On a predominantly undergraduate campus, 
students get to know their classmates in general education courses, 
the early courses all students must take before they start delving 
deeper into their majors. At a professional and graduate university 
like UMB, these opportunities for cross-school learning are far rarer. 
Plus, UMB has historically struggled to forge a cohesive identity; 
after all, the reputations of our seven schools were made independent 
of the University that houses them, and the schools aren’t reliant on 
the University for their prominence. When you get right down to it, 
we don’t even have a football team or a mascot to rally around.

So it’s up to us to disabuse alumni of the notion that little besides 
proximity connects their school to the others. It’s up to us to 
show them what’s happening — and what’s possible — not in one 
building or two or three, but across these 71 city acres (an expanse 
that might, in fact, surprise some of our older alums). 

Our first step is to acquaint alumni with UMB, to reinforce 
our name, to introduce our brand (which has changed over the 
years), and to share our mission (which has, in fact, endured); to 
supplement the robust alumni communications undertaken by each 
school and to highlight how these schools connect. We’ve begun 
sending electronic newsletters to alumni, celebrating the good things 
happening in our schools, the breakthroughs and big ideas. We’ve 
produced a Universitywide viewbook, We Are UMB, our first one in 
a very long time. We’re making videos that showcase how our people 
and schools serve our local and global communities together. 

I mentioned in my last newsletter that UMB is fortunate to have so 
many alumni living so close to campus. We’re starting to capitalize 
on that proximity. In fact, tonight I’m headed to Washington, D.C., 
where a couple hundred of our alumni will gather for a speaker 
series at the National Press Club. Graduates of all seven schools will 
be there, and for some this will be their first prolonged interaction 
with alumni who don’t share their professional path. We’re planning 
another alumni event this spring, closer to home in Baltimore.

None of this activity is intended to weaken the affinity our alumni 
have for their own schools. That affinity is strong — strong enough 
that we can use it to the University’s advantage. After all, the point 
isn’t to switch our alums’ allegiance, but to expand it, to forge a 
connection to a broader purpose, one that encompasses their school’s 
own mission and links it to the others’.

UMB has a powerful story to tell. It’s time our alumni know that 
story as well as we do. And it’s time they start telling it themselves.

Sincerely,

Jay A. Perman, MD 
PRESIDENT

the
PRESIDENT’SMESSAGE

ACCOUNTABILITY | CIVILITY | COLLABORATION | DIVERSITY | EXCELLENCE | KNOWLEDGE | LEADERSHIP

NOVEMBER 2017
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LAURELS ARE SUBMITTED BY THE COMMUNICATIONS DEPARTMENTS OF THE SCHOOLS AS 
WELL AS BY REPRESENTATIVES IN VARIOUS UNIVERSITYWIDE OFFICES. THE OFFICE OF 

THE PRESIDENT IS NOT RESPONSIBLE FOR ERRORS IN THESE SELF-SUBMITTED LAURELS.

LAURELS

UNIVERSITYWIDE

The Office of Technology Transfer 
(OTT) is happy to announce two 
promotions. Nancy Cowger, PhD, 
has been promoted from assistant 
director technology licensing to 
director technology licensing. Cowger 
joined UMB as a corporate contracts 
officer in January 2005, and then 
OTT as a licensing officer in 2008. 
Mark Wozniak, PhD, will assume 
Cowger’s previous role as assistant 
director technology licensing. He 
joined UMB as a senior technology 
licensing officer in 2016.

Tony Nguyen, 
MLIS, AHIP, 
technology/
communications 
coordinator, 
National Network 
of Libraries 
of Medicine 
Southeastern/
Atlantic Region, 

Health Sciences and Human Services 
Library, was a co-author of “Advancing 
the Conversation: Next Steps for 
Lesbian, Gay, Bisexual, Trans, and 
Queer (LGBTQ) Health Sciences 
Librarianship,” which was published 
in the Journal of the Medical Library 
Association.

M.J. Tooey, MLS, AHIP, FMLA, 
associate vice president, Academic 
Affairs, executive director, Health 
Sciences and Human Services Library, 
and director, National Network of 
Libraries of Medicine Southeastern/
Atlantic (SE/A) Region and National 
DOCLINE Coordinating Office, 
received a three-year All of Us: 
Community Engagement Through 
Public Libraries grant supplement 
worth more than $1.5 million. It will 
support educational outreach in the 
areas targeted by the health research 
program in the SE/A Region. 

SCHOOL OF DENTISTRY
Patrik Bavoil, 
PhD, professor 
and chair, 
Department 
of Microbial 
Pathogenesis, 
was elected to the 
Board of Directors 
of the Federation 
of European 

Microbiological Societies (FEMS). 
His new title, effective January 2018, 
is director, Research and Publications, 
FEMS. Bavoil also is lead author of 
“Does Active Oral Sex Contribute 
to Female Infertility?” which was 
published in the Journal of Infectious 
Diseases. 

Jose A. Bosio, BDS, MS, clinical 
associate professor and program 
director, Department of Orthodontics 
and Pediatric Dentistry, was a co-
author on “Odontologia Digital 
Contemporanea — Scanners Intraoral 
Digitais,” which was published in 
Ortho Science and Practice.

Michael 
Weir, PhD, 
MS, research 
assistant professor 
and lab manager, 
Huakun Xu, 
PhD, professor 
and director, both 
of the Division 
of Biomaterials 
and Tissue 
Engineering, 
and Mary Anne 
Melo, DDS, MSc, 
PhD, associate 
professor and 
director, Division 
of Operative 
Dentistry, are co-
authors of “Dental 
Composite 
Formulation 
Design with 
Bioactivity 
on Protein 
Absorption 
Combined with 
Crack-Healing 
Capability,” 

which was published in the Journal of 
Functional Biomaterials.

CAREY SCHOOL OF LAW
Shara Boonshaft, JD, director of 
development, was named a “Very 
Important Professional (VIP)” by The 
Daily Record. The VIP list recognizes 
Maryland’s leaders under age 40 based 
on their professional accomplishments, 
community service, and a 
commitment to inspiring change.

NANCY COWGER

PATRIK BAVOIL

MICHAEL WEIR

HUAKUN XU

MARY ANNE MELO

TONY NGUYEN

MARK WOZNIAK
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OFFICE OF THE PRESIDENT, CONTINUED

ACCOUNTABILITY  |  CIVILITY  |  COLLABORATION  |  DIVERSITY  |  EXCELLENCE  |  KNOWLEDGE  |  LEADERSHIP

The Core Values Speaker Series promotes 

UMB’s core values of accountability, 

civility, collaboration, diversity, excellence, 

knowledge, and leadership. National and 

international leaders lecture on their 

expertise and experiences; their lectures 

are intended to appeal to broad University/

community-wide audiences.

The Core Values Speaker Series brings the 

world’s best and brightest to UMB to enhance 

the manner in which the entire University 

community approaches its work, contributes 

to society, and leads as an institution. The 

speaker series also provides an opportunity 

for the University to come together as one at 

stimulating cultural events that enhance the 

environment in which the University works 

and learns.

COREVALUES Speaker Series

Speaker Series

Visit umaryland.edu/corevaluesspeaker for more  
information about the Core Values Speaker Series.

Produced by Office of Communications and Public Affairs, 2017

Invited Speaker

Past Speakers

MARCH 30, 2015
Ronald M. Shapiro
PRESIDENT, SHAPIRO 
ROBINSON & ASSOCIATES

Civility

MAY 11, 2015
Norman R. Augustine
RETIRED CHAIRMAN AND 
CEO, LOCKHEED MARTIN
MEMBER, USM BOARD OF 
REGENTS

Leadership
OCT. 15, 2015
Carrie Hessler-Radelet 
DIRECTOR, PEACE CORPS

Collaboration

APRIL 1, 2016 
William E. Kirwan
FORMER CHANCELLOR,  
UNIVERSITY SYSTEM  
OF MARYLAND

Knowledge

FEBRUARY 14, 2017 
Wes Moore
BEST-SELLING AUTHOR,  
SOCIAL ENTREPRENEUR,  
DECORATED ARMY OFFICER, 
RHODES SCHOLAR 

Accountability

2018
Kevin Plank
CEO, UNDER ARMOUR

Excellence

UMB

James Woolsey
FORMER CIA DIRECTOR

Accountablity



COMMENCEMENT 

Each year the graduating class at UMB promises to continue a proud tradition of excellence 
that dates to UMB’s beginnings in 1807. Commencement and the events of that week 
celebrate the successes of our students, our faculty, and our staff.

CPA ANNUAL REPORT FY18 6

UNIVERSITY INITIATIVES

Commencement
may 18, 2018
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COMMENCEMENT, CONTINUED



FOUNDERS WEEK

Each year UMB celebrates the achievements and successes of our students, faculty, staff, 
alumni, and philanthropic supporters and pays tribute to UMB’s 210-plus-year history with a 
series of Founders Week events. 

Events include the Founders Gala, award winner lectures, and student and staff recognition 
lunches.
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UNIVERSITY INITIATIVES
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FOUNDERS WEEK, CONTINUED

Each fall the University of Maryland, Baltimore (UMB) remembers a past 
that dates to 1807 and honors present and future standouts.

This year’s Founders Week Gala was extra special with the formal launch 
of Catalyst, UMB’s multiyear, $750 million fundraising campaign. Among 
other things, Catalyst will support what we call “Big Ideas for Big Change,” 
multidisciplinary projects that address areas of urgent need. 

As an anchor institution in West Baltimore, UMB is a catalyst in its own 
right, advancing health, wellness, social justice, and economic opportunity 
in underserved communities. 

UMB is proud of the achievements of our world-class faculty, staff, and 
students, as well as the entrepreneurial and collaborative spirit that thrives 
on our campus. We recognize the 2017 award winners below and thank all 
our UMB friends, colleagues, and partners for their ongoing support.

TEACHER OF THE YEAR
Fadia Tohme Shaya, PhD, MPH

RESEARCHER OF THE YEAR
Robert K. Ernst, PhD

PUBLIC SERVANT OF THE YEAR
Susan M. Antol, PhD, RN

ENTREPRENEUR OF THE YEAR
Bartley P. Griffith, MD

FOUNDERS WEEK 2017

SPECIAL THANKS TO OUR 2017 FOUNDERS WEEK SPONSORS

PLATINUM SPONSOR

umaryland.edu

GOLD SPONSORS BRONZE SPONSORS

FRIENDS
A Personal Answering Service, Inc.

AIW, Inc. (American Ironworks) 
Correct RX Pharmacy Services, Inc.

Crystal Metalworks, Inc.
Maryland Mechanical Systems, Inc.

Mythics, Inc.
The Berg Corp.

Veritas

BENEFACTORS
Ballard Spahr, LLP 

Culinart
Maryland Proton Treatment Center

University System of Maryland Foundation, Inc.

ADVOCATES
Barton Malow Co.

RMF Engineering, Inc. P.C.
The Daily Record



DIVERSITY ADVISORY COUNCIL 
(DAC) 

The DAC provides recommendations to the president, promoting the University’s commitment 
to diversity, inclusion, and equity. CPA works with the DAC on the promotion of guest speakers 
as well as communicating DAC programs and events. CPA also developed specific branding to 
enhance DAC’s communications. 
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UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE



COMMUNITY ENGAGEMENT 

The University, through the Office of Community Engagement, partners with local schools to 
strive for improved outcomes for students and families. Each UMB school provides its own 
complement of invaluable outreach services in communities across the state and beyond. 
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UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE
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COMMUNITY ENGAGEMENT, CONTINUED



COUNCIL FOR THE ARTS & CULTURE

UMB’s Council for the Arts & Culture is a group of faculty, staff, students, and community 
members appointed by the president whose mission is to enhance the quality of life on 
campus and in the larger Baltimore community by promoting the use of the University’s public 
spaces for the visual and performing arts, as well as providing opportunities for the UMB 
community to experience the arts at partner institutions and organizations. 
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UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE



UMBRELLA

UMBrella (UMB’s Roundtable on Empowerment in Leadership and Leveraging Aspirations) 
helps women achieve their potential, find their voices, and feel empowered by engaging with a 
community that supports the success of women, advancing women into leadership roles at 
UMB, and championing women at all levels of the organization. 
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UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE

UMB Roundtable on Empowerment 
in Leadership and Leveraging Aspirations

THE 
UMBRELLA 

GROUP



STATE OF THE UNIVERSITY ADDRESS

Accomplishments of the past year and future hopes of UMB are laid out in the State of the 
University Address, which grew out of the transparency and accountability component of the 

University’s 2011-2016 strategic plan. CPA provides support and communications.
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UNIVERSITY INITIATIVES
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STATE OF THE UNIVERSITY ADDRESS, CONTINUED



MPOWERING THE STATE

The University of Maryland Strategic Partnership: MPowering the State is a 
collaborative endeavor between UMB and the University of Maryland, 
College Park to share resources and increase the value and impact of the 
state’s most powerful public research institutions. CPA provides editorial, 
marketing, web, and branding services.
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UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE



UMB CURE SCHOLARS PROGRAM

This is a STEM program beginning in middle school  aimed at 
strengthening the pipeline that leads Baltimore’s children into well-
paying, rewarding careers in cancer-related health care and research. 
CPA is working with the CURE Scholars team on its branding, marketing, 
and other communications. 
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UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE



PROJECT SEARCH AND YOUTHWORKS

CPA tells the success stories of 
Baltimore high school seniors with 
intellectual and developmental 
disabilities (Project SEARCH) and the 
work readiness program that gives 
city youths the chance to pursue 
their interests (YouthWorks).
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UNIVERSITY INITIATIVES



UMB POLICE FORCE

Baltimore is a dynamic and vibrant city with a patchwork of neighborhoods that are as varied 
as anywhere in the country. The safety of areas also can vary widely and change within a 

block or two. The CPA team works with the UMB Police Force on all of its communications to 
the UMB community including crisis communication planning, Don’t Walk and Text marketing, 
website content and writing, brochure writing, signage, and Town Hall Q&As. 
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UNIVERSITY INITIATIVES

TOWN HALL MEETINGS
CHIEF OF POLICE

Join us for three town hall and Q&A sessions, as 
we invite Chief of Police candidates to speak to 
UMB faculty, staff, students, and BioPark personnel. 
These open forums are an opportunity to ask the 
candidates questions and provide feedback to the 
search committee.

A different candidate will speak at each session. 

Can’t attend in person? 
A live stream will be available online.

TUESDAY, MARCH 13
9 a.m. to 10 a.m.
SMC Campus Center, Elm Ballrooms A&B

WEDNESDAY, MARCH 14
9 a.m. to 10 a.m. 
School of Nursing Auditorium

THURSDAY, MARCH 15
9 a.m. to 10 a.m.
School of Pharmacy Auditorium (N103)

LEARN MORE AT 
umaryland.edu/police-chief-town-hall.



PARKING & TRANSPORTATION

CPA provides daily communications support to the Parking and Transportation Services (PTS) 
team. A dedicated CPA team member attends its daily 9 a.m. briefing meeting and coordinates 
its communications regarding garage closings, construction, and services.
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UNIVERSITY INITIATIVES
MEMBERS OF CPA SERVE ON THIS INITIATIVE



HUMAN RESOURCE SERVICES

CPA’s relationship with Human Resource Services (HRS) has been long-lasting. We provide 
dedicated marketing resources to communicate time-sensitive information to UMB’s 
employees. 
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UNIVERSITY INITIATIVES



LIVE NEAR YOUR WORK

The improved Live Near Your Work (LNYW) Program. CPA spearheaded all marketing efforts 
for this project in coordination with the LNYW committee, including website creation, an 
awareness campaign, several event promotions, and general marketing collateral for Human 
Resources’ Benefits Division. 
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MEMBERS OF CPA SERVE ON THIS INITIATIVE
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BRAND STANDARDS



ADVERTISING

Branding,
Advertising, 
Sponsorships, 
Digital Marketing,
& Social Media
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ADVERTISING
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Cable Television 

Advertising

Orioles 2018 Season Package: May–Sept in-game O’s ads, 20+ bonus sports insertions, 

& 50 ESPN network UMB branded sponsor ads.

MAY 2018– JULY 2018
University of Maryland, Baltimore

COMCAST PROPRIETARY INFORMATION. ©2018 Comcast Spotlight. All rights reserved. Comcast confidential and proprietary information.

Zone Purchased Total Ordered Commercials Total Commercials
Delivered

Baltimore Interconnect 354 377

Total 354 377
(23 BONUS Commercials)



Champions of Excellence Billboard Campaign - 8 weeks, May & June 2018 
- Creative rotating on 21 Baltimore DMA locations

Baltimore DMA 
• Total Locations:                            21
• Weekly Reach:                             40.2% 
• Weekly A18+ GRP:                      171.1
• Daily spots per display:           2,829
• Weekly spots per display:     19,807
• Grand Total Impressions:    725,100

ADVERTISING



ADVERTISING
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ADVERTISING
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2018 BBJ Book of Lists

The University of Maryland, Baltimore (UMB) is

Maryland’s public health, law, and human

services university. UMB is a leading U.S.

institution for graduate and professional

education and a prominent academic health

center combining cutting-edge biomedical

research and exceptional clinical care.

UMB improves the human condition through

leadership in education, research, clinical care,

and public service. It trains the professionals who

work to secure the health, well-being, and just

treatment of Maryland’s citizens. It creates the

knowledge that cures disease and strengthens

communities locally and globally.

The University enrolls 6,700 students in six

nationally ranked professional schools and an

interdisciplinary graduate school, conferring most

of the professional practice doctoral degrees

awarded in Maryland each year.

UMB is a powerhouse economic engine for

Maryland, delivering care and services that spur

growth. With the University of Maryland Medical

Center and affiliated physician practices, UMB

stimulates $6 billion in economic activity each

year. The University alone generates 18,000 jobs

and returns $13 to Maryland for every dollar of

state support.

As one of Baltimore’s most powerful anchor

institutions, UMB uses its influence, assets, and

expertise to effect real and lasting change in the

city — improving health, creating wealth, and

advancing social justice.

www.umaryland.edu

http://www.umaryland.edu/


ADVERTISING
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Annapolis Capital Gazette 

Southwest Magazine



ADVERTISING
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Baltimore Times- UMB Supports the West Baltimore Community 

UMB Recruitment 
Open Houses 
at the CEC
Open houses with 
employers are 
held for specific 
jobs such as 
public safety and 
housekeeping.

Workforce 
Wednesdays 
One-on-one 
job readiness 
counseling is 
offered every 
Wednesday from 
2 to 5 p.m.

Career Training 
Programs
The CEC connects 
area residents 
to various job 
training programs 
throughout the 
city.

YouthWorks
and HireOne
UMB, through the 
Mayor’s Office 
of Employment 
Development, 
offers a five-
week summer 
employment 
program for 
youth.

The Community Engagement Center (CEC) at the University of 
Maryland, Baltimore (UMB) works hard to offer our neighbors in West 
Baltimore the tools they need to get jobs — especially jobs at UMB and 
the University of Maryland Medical Center. Those efforts include:

umaryland.edu/oce

UMB HELPS THE COMMUNITY GET JOBS

UM School of Dentistry
Provides Oral Health Services

The Grid/BioPark
Provides Small Business Assistance

UMB Cure Scholars
Summer Programs

Community Engagement Center
Provides Job Training Services

Community Engagement Center
Offers Youth & Adult Job Programs

UMB Cure Scholars
Middle School Programs



ADVERTISING
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CATALYST CAMPAIGN

Be a catalyst. Give today!

catalyst.umaryland.edu

For over 200 years, UMB has been working to improve the 
human condition and serve the public good. Your support 
of our capital campaign will allow us to: 

� Design new and powerful solutions to our greatest 
challenges of health and wellness 

� Create leaders and problem solvers who promote a 
more just society 

� Drive innovation, nurture ingenuity, and advance 
understanding 

� Encourage people to dream, discover, and dare in 
our never-ending quest to enrich humanity 

� Develop Big Ideas for Big Change — in areas such 
as chronic pain management, addiction prevention 
and treatment, chronic disease research and care, 
entrepreneurship, and community engagement 

A person who causes action  |  An agent of change  |  A stimulus, spark, or incitement

CATALYST
YOU & UMB

Center Stage Program Hippodrome Playbill

Be a catalyst. Give today!

catalyst.umaryland.edu

� Design new and powerful solutions to our greatest 
challenges of health and wellness 

� Create leaders and problem solvers who promote 
a more just society 

� Drive innovation, nurture ingenuity, and advance 
understanding  

� Encourage people to dream, discover, and dare  
in our never-ending quest to enrich humanity 

� Develop Big Ideas for Big Change — in areas 
such as chronic pain management, addiction 
prevention and treatment, chronic disease 
research and care, entrepreneurship, and 
community engagement  

For over 200 years, UMB has been working to improve the human condition and serve the public good. 
Your support of our capital campaign will allow us to:

A person who causes action  |  An agent of change  |  A stimulus, spark, or incitement

CATALYST
YOU & UMB

Style magazine



ADVERTISING
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Catalyst Campaign Philanthropy “Thank You”

Be a catalyst. Give today!
catalyst.umaryland.edu

A person who causes action  |  An agent of change  |  A stimulus, spark, or incitementCATALYST YOU & UMB

Thank You

DENT ISTRY    I   LAW   I   MED IC INE    I   NURS ING   I   PHARMACY   I   SOC IAL  WORK   I   GRADUATE  STUDIES

Anthony Ashton, JD, MA, and  
Keisha Ashton

Phyllis L. and Leonard J. Attman

School of Social Work Dean Richard P. 
Barth, PhD, MSW, and Professor Nancy 
Dickinson, PhD, MSSW

Mary Catherine Bunting, MS, CRNP

W. P. Carey Foundation

Marco Chacon, PhD, and Debbie Chacon

Bill and Joanne Conway

Joseph Davidson, DDS, and Mrs. 
Davidson

Steve and Mim Dubin

School of Pharmacy Dean Natalie D. 
Eddington, PhD, FAAPS, FCP

Carolyn Frenkil

Barry Garber and Michele Lax

Brian Gibbons, JD, and Martha Gibbons

Gordon, Wolf & Carney, Chtd.

Mary Gregory

Joseph R. Hardiman

Sandra Hess, MSW, and Thomas Hess

Richard J. and Margaret Conn Himelfarb

Wally and Mary Jeanne Hoff

Henry and Nancy Hopkins

Heddy Hubbard, PhD

Graduate School Dean Bruce Jarrell, 
MD, FACS 

School of Nursing Dean Jane M. 
Kirschling, PhD, RN, FAAN, and  
Bob Flick

Harry C. Knipp, MD, FACR, and  
Nora Knipp

The Erin Levitas Education Foundation

Earl and Darielle Linehan

Garry M. Miller, DDS

Jill R. Molofsky

Hamish Osborne, JD, and Christine 
Osborne

Todd Parchman, MBA, and Bryn 
Parchman, MBA

Barbara J. Parker, PhD

Venice K. Paterakis, DDS

Edward Perl, MD, and Susan Perl

President Jay A. Perman, MD, and  
Andrea M. Perman

School of Medicine Dean E. Albert 
Reece, MD, PhD, MBA, and Sharon 
Reece, MA, JD, LLM 

Vernon Reid, MBA

Barbara Resnick, PhD, RN, and   
Howard Sollins, JD

School of Dentistry Dean Mark Reynolds, 
DDS, PhD, MA, and Mrs. Reynolds

Alison Richman, MSW, and Arnie 
Richman

Jeff Rivest, MS, and Mickie Rivest, MS

Stan Rodbell, JD, and Jane Baum  
Rodbell, MSW

Theo and Blanche Rodgers

Linda Rose, PhD, and William Smillie

Lisa Rowen, DNSc, RN, CENP, FAAN

Frederick G. Smith, DDS

Michael Stankus and Kelly Stankus

Edgar Sweren, DDS, and Mrs. Sweren

Richard L. Taylor, MD, FAAN, and 
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Daily Record

Legislative Wrap-Up

Icon Award Top 100 Women

University of Maryland School of Medicine’s 

Maureen Black, PhD
John A. Scholl, MD, and Mary Louise Scholl, MD, Professor in Pediatrics 

& 
Kathleen M. Neuzil, MD, MPH, FIDSA

Director, Center for Vaccine Development

Congratulations

and to all 

2018 Daily Record Top 100 Women

for their professional accomplishments, 

commitment to community service, and 

dedication to mentoring.

umaryland.edu

MEDICINE  |  LAW  |  DENTISTRY  |  PHARMACY  |  NURSING  |  GRADUATE   |  SOCIAL WORK
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Congratulatory Ads

congratulates

umaryland.edu

The University of Maryland, Baltimore
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Leadership Maryland 

on its 25th Anniversary 

and its dedication

to building a better maryland.

Leadership Maryland

the university of maryland, baltimorerecognizes

MEDICINE  |  LAW  |  DENTISTRY  |  PHARMACY  |  NURSING  |  GRADUATE   |  SOCIAL WORK

umaryland.edu

Jay A. Perman, MD
President

Dr. Devang Patel and Dr. Kristin Reavis
for their work with 

Student National Medical Association (SNMA)  

and 

The University of Maryland School of Medicine 
chapter of the SNMA on its annual senior banquet.

congratulates

UMB_SNMA prog ad_2018.indd   1 3/9/18   11:44 AM

Student National Medical Association (SNMA) 
Annual Senior Banquet Program Ad

Har Sinai Congregation’s 

175th anniversary honoree. 

We appreciate his leadership, courage, 

compassion, and tireless work  

on behalf of the 

Baltimore community.

congratulates

umaryland.edu

Jay A. Perman, MD

Har Sinai 175th honoree
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Sponsorship Ads

Dr. Stephen N. Davis

Dr. Landon S. King

Congratulations to

the Baltimore Area Council of the Boy Scouts of America
for its tireless work to support special needs 

scouting in Central Maryland.

and thank you to
and

umaryland.edu

JAY A. PERMAN, MD, PRESIDENT

Baltimore Area Council 
of the 

Boy Scouts of America

proudly supports
the Downtown Partnership of Baltimore.

umaryland.edu

We look forward to our continued partnership as we work together to 
enhance life, work, and play in Baltimore for its residential and business 
community members.

Jay A. Perman, MD, President

Downtown Partnership

Greater Baltimore Committee
Annual Meeting Sponsor

Print                                           Web GBC Directory ad 2018
&

GBBC Greater Baltimore Business Climate AD

the university of maryland, baltimore

supports the
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umaryland.edu

Jay A. Perman, MD
President

Greater Baltimore Urban League
 

J. Howard Henderson

and congratulates retiring President/CE O

and all this year’s award recipients. 

Greater Baltimore Urban League
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Sponsorship Ads continued

United Way/Journey Home

Light CityRonald McDonald House 
Hamburg Gala

National Conference for 
College Women Student Leaders 

Port Discovery

Lexington Market Crab Derby

proudly supports
The Journey Home

and the City of Baltimore and the 
United Way of Central Maryland’s plan  
to make homelessness rare and brief.

Jay A. Perman, MD, President

umaryland.edu

proudly supports
umaryland.edu

ranked among the top five children’s museums
in the U.S. for its commitment to 

connecting purposeful play and learning to
children and their families.

PORT DISCOVERY
CHILDREN’S MUSEUM

congratulates and supports the

JAY A. PERMAN, MD, PRESIDENTumaryland.edu
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and its mission to create,  
find and support programs  

that directly improve the health  
and well-being of children 

and their families.

umaryland.edu

proudly supports the

Jay A. Perman, MD, President

RONALD MCDONALD 
HOUSE

Everyman Theatre 
Salon Series UMBrella Sponsorship
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Social Media

UMB Social Media Followers (Total), as of June 30, 2018

Facebook: 7,933 followers 
Twitter: 5,553 followers

Instagram: 555 followers
LinkedIn: 3,496 total followers
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Social Media

UMB Social Media Followers Gained in FY18

Facebook: 980 followers gained in FY18

Twitter: 518 followers gained from Jan. 30-June 30, 

2018 

(tracking began January 2018)

Instagram: 310 followers gained Jan. 30-June 30, 

2018 

(tracking began January 2018)

LinkedIn: 3,496 total followers as of June 30, 2018
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Social Media

Boosted FB Post: UMB Naturalization 
Ceremony

10,134 people reached
6,620 reached through boosted promotion

227 reactions, comments, and shares

998 post clicks
25 shares
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Social Media

Boosted FB Post: CDC Director’s Letter
7,455 people reached
4,973 reached through boosted 

promotion

125 reactions, comments, and shares
248 post clicks

13 shares
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Social Media

Boosted FB Post: UMB Convocations
6,618 people reached
3,035 reached through boosted 

promotion

458 reactions, comments, and 
shares

1,524 post clicks
1 share
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Social Media

Twitter Highlights: Selection of Top Tweets
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Social Media

Twitter Highlights: Selection of Top Tweets



DIGITAL MARKETING

CPA ANNUAL REPORT FY18 45

Social Media

Twitter Highlights: Selection of Top Tweets



DIGITAL MARKETING

CPA ANNUAL REPORT FY18 46

Social Media

Twitter Highlights: Selection of Top Twitter Mentions
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Social Media

Twitter Highlights: Selection of Top Twitter Mentions
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MEMBERS OF CPA SERVE ON THIS INITIATIVE

Signage, banners, and flags throughout the 
University proudly display the UMB brand.

CAMPUS SIGNAGE
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MEMBERS OF CPA SERVE ON THIS INITIATIVE

Approximately 23 wayfinding pylons were installed 
on campus.

CAMPUS SIGNAGE



STRATEGIC MARKETING

Achieve your goals with our comprehensive portfolio of marketing and communication 
services. 

Your needs are unique. We focus on creating strategic, well-coordinated marketing plans and 
materials tailored to you. 

With your input, we’ll help you: 

Identify your vision  I Assess your needs & cut through the clutter 
Create a plan  I Leverage your assets  I Maximize your efforts 

Our integrated marketing team has a wide range of expertise, including brand development, 
design, editorial, event services, marketing, media relations, web development, and writing for 

print and digital applications.
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EMERGENCY PREPAREDNESS
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MEMBERS OF CPA SERVE ON THIS INITIATIVE

Partnering with the UMB Emergency Management team, CPA 
continued to market a series of messages to help prepare the 
University community for potential emergency situations.

STRATEGIC MARKETING



THE ELM WEEKLY

The Elm Weekly is a Universitywide email 
that shares user-submitted news, events, 
and announcements from across UMB 
every week. This new format was 
developed to compile all information into 
one source for better delivery to the UMB 
community.
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STRATEGIC MARKETING



SCHOOL OF PHARMACY

CPA has had a long-standing relationship with the School of Pharmacy (SOP) and works 
closely with its communications team on branding. One of the largest projects that CPA 
designs and edits is SOP’s award-winning Capsule magazine.
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STRATEGIC MARKETING

Exclusive to the University of Maryland School of Pharmacy, pharmapreneurship  — derived from the 
French term “entrepreneur”  — describes the School’s commitment to supporting and best positioning 
our world class faculty, our wonderful students, and our exceptional staff to achieve their career 
aspirations and therefore address our nation’s health care, research, policy, and societal needs.

A Focus on Pharmapreneurship

e x p e r t i s e .   i n f l u e n c e .   i m p a c t.



SCHOOL OF NURSING

CPA’s collaboration with the School of Nursing (SON) includes projects 

for its nursing museum, strategic plan, speaker series, and alumni 

communications.
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STRATEGIC MARKETING

OUR NURSES ARE  
SHINING EXAMPLES OF  
LEADERSHIP IN THE FIELD. 

Catherine Haut, DNP, 
RN, CRNP, PNP
Assistant Professor

AMERICAN ACADEMY  
OF NURSING

AMERICAN ASSOCIATION  
OF NURSE PRACTITIONERS

Yolanda Ogbolu, PhD, 
CRNP-Neonatal, BC
Assistant Professor  
and Director,  
Office of Global Health

Roseann Velez, DNP, 
CRNP, FNP-BC 
Assistant Professor

Charlotte Seckman, 
PhD, RN-BC, CN
Associate Professor

Shari Simone, DNP, 
CPNP-AC, PPCNP-BC, 
FCCM, FAANP
Assistant Professor

Dean Jane M. Kirschling, PhD, RN, FAAN, and the University of Maryland School of Nursing congratulate  
our 2017 American Academy of Nursing and American Association of Nurse Practitioners Fellows.  
They join communities of 2,400 AAN and 630 AANP Fellows nationwide.

Shannon Idzik, DNP, 
CRNP, FAANP
Associate Professor 
and Associate Dean  
for the DNP Program

nursing.umaryland.edu

SCHOOL of NURSING
Living History Museum

OPEN TODAY
SECOND FLOOR

UNIVERSITY OF MARYLAND

CONTRIBUTE 
TO THE 
CHANGING 
FACE OF  
NURSING.

HEALTH CARE DOESN’T STAND  
STILL, AND NEITHER DO YOU.  
TAKE YOUR NEXT STEP IN  
CHANGING THE FACE OF NURSING.

�  1,900 students:  
44% diverse, 12% male

�  145 faculty members

�  bachelor’s, Clinical Nurse Leader,  
master’s, DNP, and PhD programs

�  8th in receipt of research  
funding from NIH  
(for public schools of nursing)

�  top-10 master’s and DNP  
programs in the nation

�  2 specialties ranked No. 1

JOIN US to contribute your 
background and perspectives  
to the critical work we do to  
cultivate healthier communities 
around the world.

EXPLORE YOUR OPTIONS:  
nursing.umaryland.edu/explore



SCHOOL OF DENTISTRY

CPA’s collaboration with the School of Dentistry (SOD) includes MDental magazine in addition 
to many other marketing materials.
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STRATEGIC MARKETING

Advancing  
Oral Health

IMPROVING 
LIVES™



CAREY SCHOOL OF LAW
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A Legislative Guide to the Maryland General Assembly: 
How to Prepare and What to Expect

Alumni Weekend invitation

Digital display design

LRC Legislative Toolkit 2018

CAREY SCHOOL OF LAW



SCHOOL OF SOCIAL WORK
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INSTITUTE FOR INNOVATION AND IMPLEMENTATION
TRAINING  INSTITUTES CONFERENCE DESIGNED MATERIALS



SCHOOL OF SOCIAL WORK
INSTITUTE FOR INNOVATION AND IMPLEMENTATION
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SOCIAL WORK
INSTITUTE FOR INNOVATION AND IMPLEMENTATION
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GRADUATE SCHOOL
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STRATEGIC MARKETING
The Creative Life after Sixty 

BURNING BRIGHT: 

We hope you can join us. 
Please RSVP to rcornman@umaryland.edu.

4 to 6 p.m.
Health Sciences and Human Services Library (HS/HSL) 
Gladhill Boardroom

THURSDAY, APRIL 12

JOYCE ABELL

SHIRLEY BREWER

UMB’s Geriatrics and Gerontology Education and 

Research Program welcomes Passager Books 
authors Joyce Abell and Shirley Brewer for 

a reading of their works. 

Co-sponsored by the 
University of Maryland Center for Research on Aging
The UMB/UMBC Doctoral Program in Gerontology
Peter Lamy Center on Drug Therapy and Aging

GERIATRICS AND GERONTOLOGY 
EDUCATION AND RESEARCH

Passager Books, based at the University of Baltimore, publishes 
fiction, poetry, and memoir by writers over 50 years of age. Its list of 
international authors are included in a magazine and in anthologies.



STAFF SENATE
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STRATEGIC MARKETING Please join us on the first 
Thursday of the month 
from Noon to 1:30 p.m.

Space is limited. 

To RSVP, 
please contact Riham Keryakos at 
rkeryakos@som.umaryland.edu.

(Except in January and August)

UMB STAFF SENATE



GOVERNMENT AFFAIRS
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STRATEGIC MARKETING



PHILANTHROPY
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STRATEGIC MARKETING

Presented by Fila North America
GOLF    CAVESat

UMB’S



SNAP! PHOTO CONTEST

More than 240 photos were submitted to 
the contest, which was open to faculty, 
staff, and students. Winners’ photos were 
on display at the Fireplace Lounge in the 
University’s SMC Campus Center. 
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STRATEGIC MARKETING



COMMEMORATIVE EVENTS
In January or February, the University celebrates the work of 
Dr. Martin Luther King Jr. with an annual event that includes 
noteworthy speakers and MLK Diversity Recognition Awards for 
faculty, students, and staff. 

Each March, the University celebrates Women’s History Month 
with an event that celebrates contributions made by women. 

CPA also plans and promotes UMB Night/Day at Camden Yards 
for an Orioles game.
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2018 DR. MARTIN LUTHER KING JR. 
DIVERSITY RECOGNITION

OUTSTANDING UMB STAFF AWARD

UMB CURE Scholars Program



MEDIA RELATIONS
The media relations team successfully brought the expertise and accomplishments of 
University leaders into the public spotlight through efforts such as: 

• Leading the Fight Against Opioid Abuse |  The media relations team promoted and 
attracted media attention to several efforts to curb opioid abuse, including a multi-
disciplinary town hall meeting in Anne Arundel County and a partnership with DrFirst to 
spearhead use of software to track the prescription of opioid medication.

• Partnering For West Baltimore | The Media Relations team worked in tandem with 
colleagues at UMMC to promote The Partnership with West Baltimore, a collaboration 
between the hospital and UMB to better understand the needs of the West Baltimore 
community and work to better serve the lives of residents. 

• Widening Dental Access in Rural Md. | Rural Maryland residents have gained greater 
access to oral health care through an innovative collaboration between West Cecil Health 
Center, Inc., and UMB. Dr. Perman and School of Dentistry Dean Mark Reynolds joined local 
and state officials at a launch event for the new Cecil County facility.

• Collaborating at Cole Field House | Drs. Alan Faden and Andrew Pollak from the UM 
School of Medicine join colleagues at UMCP to unveil the new UM Center for Sports 
Medicine, Health and Human Performance at Cole Field House, and explain goals for 
researching traumatic brain injury and advancing orthopedic science.

• Expanding Innovation and Entrepreneurship | University, state, and technology 
leaders gathered at the newly renovated Lion Brothers Building in the UM BioPark to 
launch UM Ventures 2.0, the next step in a joint technology commercialization initiative.
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MEDIA RELATIONS, CONTINUED

• Offering Pathways to Success for West Baltimore Youth | UMB’s participation in the 
city’s Youthworks career mentoring program continues to serve as a model for Baltimore 
businesses, providing work experience and mentoring for West Baltimore youth, and 
leading to careers with the University. The Media Team also continued support of the CURE 
Scholars Program, following the progress and achievements of students. 

• Reaching Milestones in Fundraising | The Office of Philanthropy’s Catalyst fundraising 
campaign hits $400 million mark in bid to raise $750 million to serve research, clinical, 
educational, and community engagement purposes.

• Working to Make Higher Education Affordable | UMB launches affordability study in 
an effort to ensure accessibility for students from all geographic and socioeconomic 
backgrounds, serving the overall goal of ensuring Maryland has an adequate supply of 
health care and social service professionals.  

• Providing Thought Leadership on Big Data and Privacy Issues | In writings, 
speeches, and congressional testimony, Carey Law professors provide an understanding of 
how personal data is collected, used, and misused, including the use of algorithmic 
classification, social media data collection, and so-called “fake news.”

• Saving Lives by Learning to Stop the Bleed | A travelling team led by staff of the R 
Adams Cowley Shock Trauma Center teaches community groups, and UMB leadership, how 
to save lives after a serious injury in a model akin to CPR training.

• Challenging Conventional Thinking | The Media Team promoted and covered 
numerous instances of students, faculty, and staff challenging popular notions and 
championing new solutions, such as School of Pharmacy research that shows higher rates 
of psychiatric diagnosis and medication among the poor and young, Carey Law writings on 
the impact of aggressive deregulation, and a new approach by School of Social Work 
faculty and students to provide services in city libraries.



SELECTED MEDIA COVERAGE

Selected examples of coverage that exemplified the President’s leadership and the positive impact of UMB included: 
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MEDIA RELATIONS

UMB Expanding Home-
Buying Incentive Program 

The Baltimore Sun
Jan. 9, 2018 

The University's Live Near Your 
Work program, featuring 
financial incentives to employees 
purchasing homes in nearby 
West Baltimore neighborhoods, 
was featured in numerous news 
reports.

CURE Program Bridges 
Pathway to Science, 

Medicine for Baltimore 
Students

WJZ-TV
Feb. 7, 2018 

WJZ-TV News Anchor Denise 
Koch launched a continuing 
series of reports examining the 
progress of two West Baltimore 
students enrolled in the UMB 
CURE Scholars Program.

Project Homeless Connect 
Links Needy With Medical, 

Legal Service

WBAL-TV
Oct. 13, 2017 

WBAL-TV News Anchor Lisa 
Robinson reported on UM School 
of Dentistry students and faculty 
who volunteered to provide 
services to some 1,000 homeless 
residents during a two-day 
Mission of Mercy.
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MEDIA RELATIONS, CONTINUED

UMB President Perman urges Baltimore business leaders to ‘amplify positive 
messages’
The Baltimore Business Journal | Apr. 5, 2018
Dr. Perman speaks in his role of chair of the Downtown Partnership of Baltimore on the 
importance of positivity to rebuilding the city’s image.

The Ungers: Righting a miscarriage of justice
CBS News | Nov. 12, 2017
UM Carey Law plays an important role in the release of some 250 convicted felons, wrongly 
given life sentences.

Becoming a Dentist
ADA Journal | Nov. 6, 2017
UMB’s Media Team arranges for the ADA Journal to follow a group of dental students through 
their years at the UM School of Dentistry. 

Officials Warn Synthetic Marijuana Making People Bleed, Laced with Rat Poison
WBAL-AM | Apr. 5, 2018
Experts with the Maryland Poison Center discuss the science and epidemiology of an 
increasingly threatening drug issue. 

New PAL hoping to change lives in Baltimore
WMAR-TV | Mar. 23, 2018
The UMB Community Engagement Center brings together Baltimore’s only Police Athletics and 
Activities League to provide positive engagement and mentoring for West Baltimore youth.

Universities move forward as drivers of Md. startup economy
The Daily Record | Dec. 20, 2017
UM Ventures is recognized for success in developing startup technology companies.
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CRISIS COMMUNICATIONS / UMB 
ALERTS

The Media Relations team supported Public Safety and Operations by drafting and distributing 
emergency messages, participating in training exercises, and improving the communications 
infrastructure. 

Messaging 
The Media Relations team provided critical message creation and distribution support during: 
• Inclement weather (24) 
• In response to criminal activity (23) 
• To report severe traffic issues (17) 
• In support of critical situations (10) 

- Building closure due to gas leak 
- Fire in a parking garage
- A danger of falling debris

Training Exercises 
The Media Relations team participated in emergency management exercises involving: 
• Hypothetical responses to terrorism using radioactive material at the Inner Harbor 
• Critical situation messaging by the Office of Communications and Public Affairs 
• Crisis management at the University of Maryland Medical Center

Infrastructure Improvements 
The Media Relations Team also improved crisis communications capabilities by drafting and 
implementing: 
• E2campus groups that allow targeted messaging to occupants of buildings and parking garages
• Updating and reorganizing the EMT and EOC contact groups
• Significant revisions to the UMB Inclement Weather messaging plan vised 
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EVENT COVERAGE
MEDIA RELATIONS

The Media Relations team provided support for numerous UMB events and initiatives, including: 

The State of the University 
The Media Relations team provided teleprompter and audiovisual support for the State of the University, 

including production and distribution of the video program. 

Community Engagement Efforts 
The Media Relations team publicized and covered the activities of the Office of Community Engagement, 

and other efforts to further the impact and recognition of UMB as an anchor institution, including: 

• The UMB CURE Scholars Program – WJZ-TV coverage, the first cohort’s graduation from middle school, 

success in the Maryland Science Olympiad, and the presentation of white coats to the new cohort.

• Programs at the UMB Community Engagement Center - the annual Community Spring Festival, serving 

as a venue for early voting, opening a new computer center, introducing local caterers to campus event 

planners at the Local Food Connection, and a Stop the Bleed training session for local residents.

• Expansion of the UMB YouthWorks program, welcoming more than 50 teenagers to gather valuable 

skills and relationships while learning what UMB has to offer.

The President’s Symposium and White Paper Project 
The 2017-2018 series on Global Literacy was publicized featuring Dawn Whitehead, Michelle Morse, and 

the fellows’ findings. Events were video recorded, included in web stories, and shared on social media. 

President’s Panel on Politics and Policy 
In October 2017, business visionary Derreck Kayongo discussed his Global Soap Project. And in May 

2018, former Maryland governors Robert L. Ehrlich and Parris N. Glendening discussed the current state 

of political discourse and Maryland’s relationship with the federal government.
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MEDIA RELATIONS, CONTINUED

University Conferences 

The Media Team publicized, and produced articles, social media and video recordings of:

• A discussion of efforts to combat opioid addiction in Anne Arundel County
• The School of Nursing’s Nursing Leadership Institute fireside chat
• The Norman P. Ramsey lecture, delivered by Sarah Bloom Raiskin
• Rising Baltimore, examining anchor institutions’ roles in combatting social ills
• The opening of an interprofessional transitional care clinic in Prince George’s County
• UMB Alumni Assn. events, including speakers NYT Columnist Frank Bruni, and “The Wire” 
producer and writer David Simon
• A The MLK/Black History Month celebration
• The 3-minute Thesis competition
• UMBrella speaker series events, including SAFE Center director Susan Esserman and 
author/sculptor and MacArthur Award winner Joyce Scott

Diversity Advisory Council Speaker Series 

Russell McClain, associate dean for diversity and inclusion at Carey Law examined implicit bias 
in popular culture. The Media Team produced a web story, video recording, and social media.

University of Maryland Strategic Partnership: MPowering the State
The Media Team covered, and achieved earned media for several projects, including: 

• Dedication of Cole Field House’s Center for Sports Medicine, Health & Human Performance  
• The creation of collaborative innovation space at The Grid in the UM BioPark
• Development of technology reducing the likelihood of traumatic brain injury 
• A joint SAFE Center – Prince George’s Police grant to assist victims of human trafficking
• The annual conference of the Agriculture Law Education Initiative 
• The award of Seed Grants to collaborative research teams 



WEB COMMUNICATIONS

CPA builds and engages community through a variety of UMB web communications services. 

Our services include: 

Web Design and Development  / User Experience Design
Web Content Strategy  /  Web Content Management  / Website Maintenance 

In addition, our web communications group manages umaryland.edu, The Elm, The Elm 
Weekly, and the University’s Mobile App. Use these community-building tools to discover all the 
news, events, and resources UMB has to offer.
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ICTR WEBSITE
WEB COMMUNICATIONS

Our team developed the Institute for Clinical and 
Translational Research’s website, including 
building a customized theme. 

We also trained ICTR staff to publish their own 
content and provided them with guidance on 
content best practices. 

As extra features became necessary, we revised 
and expanded the initial design.
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2017 Holiday Card
WEB COMMUNICATIONS

Our team generated motion graphics, including animated typography, color correction and animation 
effects, and spliced in edited video and music.
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Revised Campus Map
WEB COMMUNICATIONS

The CPA web team recreated UMB’s campus map in Google My Maps, a format which is more feature-

rich and easier to maintain. Moving forward, dynamic content can be added to the calendar, such as 

images, links, and more detailed descriptions of each location. Part of this process included checking 

existing content for accuracy and revising it where necessary.
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Live Near Your Work Program
WEB COMMUNICATIONS

The CPA web team assisted with website design, setup, and content entry for the 
Live Near Your Work program, including a custom Google map of the applicable 
neighborhoods. 

We also reached out to a number of real estate and MLS companies to try to 
enable an automated feed of property listings.
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UMBPACE
WEB COMMUNICATIONS

The web team built and produced a section for UMB Professional Administratives Committed to 
Excellence (UMBPACE), a campus-wide group for administrative staff support and development, that 

includes a submission form for comments, members’ contact information, and helpful links.
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SSW Institute
WEB COMMUNICATIONS

Our team developed a number of original templates, including branded headers and footers, custom 
homepage layouts for two different sites, and a selection of custom menus. Since its launch, CPA 
regularly assists with content entry and troubleshooting, and we collaborate with CITS to integrate our 
templates with their ColdFusion system.
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SOD Homepage
WEB COMMUNICATIONS

We revised the School of Dentistry’s homepage layout based on requested specifications, and installed a 
custom Instagram feed.
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Office of Philanthropy Rebrand
WEB COMMUNICATIONS

Transitioning the Office of Alumni and Development to the Office of Philanthropy involved revising 
previous web content and producing new content, as well as an updated information architecture. 

The office’s section is now integrated with the Catalyst Campaign website and the UMB Spotlight: Focus 
on Philanthropy online publication. 

A new form was launched as part of this initiative for alumni to update their contact information.
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Catalyst Campaign Launch
WEB COMMUNICATIONS

Our office coordinated with an outside vendor to provide feedback and guidance during the design and 
development process. When the time came for the new website to migrate to our servers, we worked 
alongside the vendor on installation and troubleshooting.
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UMB Program Explorer
WEB COMMUNICATIONS

Our office developed custom templates after 
a need was identified for a central index of 
all academic programs at UMB. This 
involved a great deal of coordination with 
each school’s web leadership, as content 
needed to be aggregated from directories 
that they maintain. 

The project went through several design 
revisions until we reached a final product 
that satisfied all parties and was visually 
engaging while also including a dynamic, 
faceted search functionality, and an easy-to-
use content entry process.
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CPA Web Section Redesign
WEB COMMUNICATIONS

New sections were drafted and published on Digital Media and Writing and Editing after a need was 
identified to communicate these two specialty areas of CPA’s work.
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Elm Redesign Prototyping
WEB COMMUNICATIONS

The CPA web team produced an interactive mockup of a redesigned Elm to present to other schools.
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Founders Week
WEB COMMUNICATIONS

The annual Founders Week received a more prominent web presence and is now accessible under the 
University Presidential Events section.
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Commencement 2018
WEB COMMUNICATIONS

Two photo galleries from May 2018’s commencement were created: one on Flickr and one on UMB’s 
website. Information on relevant pages was also updated, including Commencement Stories, Archived 
Events, Photo Galleries, Speakers and Honorees, and the landing page.


