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WHO WE ARE
The Office of Communications The Office of Communications 
and Public Affairs (CPA) and Public Affairs (CPA) 
is dedicated to promoting is dedicated to promoting 
the University of Maryland, the University of Maryland, 
Baltimore (UMB) and telling its Baltimore (UMB) and telling its 
remarkable stories. We provide remarkable stories. We provide 
media relations, branding, media relations, branding, 
design, strategic marketing, design, strategic marketing, 
editing, writing, special editing, writing, special 
event planning and protocol, event planning and protocol, 
and web communications and web communications 
Universitywide.Universitywide.
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OUR TEAM

JENNIFER LITCHMAN, MA
Senior Vice President for External Relations
Special Assistant to the President

LAURA KOZAK, MA
Associate Vice President,  
Communications and Public Affairs

Digital and Social Media

KRISTI MCGUIRE
Assistant Director, Digital Media
Marketing Manager

PAULETTE WILSON
Social Media Specialist

Editorial

LOU CORTINA
Director, Editorial Services

JEN BADIE
Managing Editor

Graphic Design

JULIE BOWER
Assistant Director, Design Services

MICHELLE BAFFUTO
Senior Graphic Designer

ANANDA LA VITA
Graphic Designer

Marketing

JOANNE MORRISON
Senior Director, Marketing and Public Relations

DANA RAMPOLLA
Assistant Director, Marketing
Alumni Communications and Special Projects

HOPE WALLACE
Senior Marketing Specialist

EVA HANLEY
Marketing Specialist

JENNIE RIVERA
Marketing Associate

Media Relations

ALEX LIKOWSKI
Executive Director, Media Relations

JENA FRICK
Senior Media Relations Specialist

LAURA LEE
Senior Media Relations Specialist

MARY T. PHELAN
Senior Media Relations Specialist

CHARLES SCHELLE
Senior Media Relations Specialist

Photography and Videography

MATTHEW “DAG” D’AGOSTINO
Photographer

ERIK NEILSEN
Videographer

Web Design and Development

AMIR CHAMSAZ
Managing Director, Web
Development and Interactive Media

KRISTEN BOWES
Web Developer, Interactive Media

MICAH MURPHY
Web Developer, Interactive Media

JONAH PENNE
Web Developer, Interactive Media
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PROJECT STATISTICS

TOTAL ESTIMATED HOURS (%) FOR NON-BILLABLE AND 
BILLABLE CLIENTS, AND CPA BRANDING INITIATIVES 

*  The total estimated percentage of time spent is not inclusive of:  *  The total estimated percentage of time spent is not inclusive of:  
the media team, photography, videography, and web support.the media team, photography, videography, and web support.



CHAPTER 1:  
OFFICE OF THE PRESIDENT
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OFFICE OF THE PRESIDENT

President’s April Newsletter — Cover President’s September Newsletter — 
Interior Page

Digital Displays

Web Graphic
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MARYLAND 
CHARITY 
CAMPAIGN
The University of Maryland, 
Baltimore has a long 
and generous history 
of participating in the 
Maryland Charity Campaign, 
a workplace giving 
program that encourages 
state employees to make 
charitable donations in 
support of the causes 
they care about. 

Digital Displays
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CORE VALUES 
AWARDS 
The University of Maryland, 
Baltimore (UMB) Core 
Values Awards recognize 
faculty, staff, and students 
who exemplify UMB’s core 
values of accountability, 
civility, collaboration, 
diversity, excellence, 
knowledge, and leadership. 

Ad

General Marketing 
Package
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CORE VALUES 
SPEAKER SERIES 
The series promotes 
UMB’s core values of 
accountability, civility, 
collaboration, diversity, 
excellence, knowledge, 
and leadership. 

CPA provides coverage 
in the digital and physical 
spaces. The digital 
communication channels 
CPA covers include: The 
Elm/Elm Weekly, digital 
displays, social media, and 
more. Physical promotional 
materials include posters, 
programs, posters, etc.

Digital Display

Flyer
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ALUMNI EVENTS 
On Nov. 19, 2019, at the 
American Visionary Art 
Museum, Monica Lewinsky 
spoke to UMB President 
Jay A. Perman, MD, about 
internet shaming and 
her efforts to combat 
cyberbullying and 
promote compassion. 

MONICA LEWINSKY
A conversation with

TUESDAY, NOV. 19
6 - 8 P.M. 

AMERICAN VISIONARY  
ART MUSEUM
800 Key Highway
Baltimore, MD

Space is limited. Register Today.
umaryland.edu/lewinsky-alumni

Join UMB President Jay A. Perman, MD, for a conversation 
with Monica Lewinsky, social activist and speaker on the 
front lines of digital privacy and cyberbullying.

© Damon Winters/The New York Times/Redux

Invitation



CHAPTER 2:  
FOUNDERS WEEK
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Entrepreneur of the Year Flyer Researcher of the Year Flyer

Digital Display
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Web Graphic

Invitation Cover

Program Cover
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Digital Displays
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CHAPTER 3:  
DIVERSITY  

ADVISORY COUNCIL
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Digital Display
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DR. MARTIN 
LUTHER KING 
JR. AND BLACK 
HISTORY MONTH 
CELEBRATION
Each year, UMB 
commemorates the legacy 
of Dr. Martin Luther King Jr. 
by recognizing individual 
or group achievement 
of faculty, staff, and 
students whose work 
epitomize the ideals, life, 
and work of Dr. King. 

An inspiring keynote 
message is delivered by 
a distinguished leader 
or scholar in the field 
of diversity, equity, and 
inclusion. The program also 
highlights the oratorical 
and scientific skills of 
students attending West 
Baltimore public schools. 

Poster

School Admin Letter Student Letter — Prompts Page
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Program Cover

Program Inside
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PowerPoint Slide

Poster
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Program Cover

Program Inside



CHAPTER 4:  
COMMUNITY ENGAGEMENT
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UMB CARES 
The Office of 
Communications and 
Public Affairs works in 
collaboration with the 
Office of Community 
Engagement to offer ways 
civic-minded Marylanders 
can support their neighbors 
and those in need. Some 
examples of volunteer 
openings include:

• Delivering meals
• Donating blood
• Providing professional 

medical support
• Volunteering 

business services

Postcard — Front

Postcard — Back

Flyer

Address Sticker

General Sticker
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Thank you front line workers!



CHAPTER 5:  
DONALDSON BROWN 

RIVERFRONT EVENT CENTER
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Ad

Business Card
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Brochure — Inserts

Brochure — Cover

Brochure — Inside
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Flyer Template



CHAPTER 6:  
1807: AN ART &  

LITERARY JOURNAL
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CHAPTER 7:  
MPOWERING THE STATE
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MPOWERING  
THE STATE
The University System of 
Maryland Board of Regents 
has tasked the University 
of Maryland, Baltimore 
(UMB) and the University 
of Maryland, College Park 
(UMCP) with establishing a 
special working relationship 
that is designed to promote 
innovation and impact 
through collaboration. This 
collaborative relationship is 
called MPowering the State.

At the annual MPowering 
the State Advocacy Day on 
Jan. 21, 2020, in Annapolis, 
16 joint programs were 
on display. Featured 
programs included:

• Center for Brain Health 
and Human Performance

• Support, Advocacy, 
Freedom, and 
Empowerment (SAFE) 
Center for Human 
Trafficking Survivors

• Opioid Use Disorders 
Research Collaboration

Tabletop Posters (3 Variations)
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Brochure 
Cover

Brochure 
interior spreads
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CHAPTER 8:  
CURE SCHOLARS  

PROGRAM
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CURE SCHOLARS
As the first middle school 
program funded by the 
National Cancer Institute’s 
Continuing Umbrella of 
Research Experiences 
(CURE), the CURE Scholars 
Program identifies sixth-
graders with an interest 
in science from three 
West Baltimore middle 
schools and supports 
these scholars throughout 
middle school, high school, 
and beyond. The UMB 
CURE Scholars Program 
is designed to support 
underrepresented minority 
students by exposing 
them to STEM (science, 
technology, engineering, 
and math) careers, 
exciting experiments, 
and inspiring mentors.

2020-2021 CURE  
Scholars Application

Digital Display Template
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Cancer Disparities Program — 
Symposium Book Update
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Digital Display

5th Anniversary Look



CHAPTER 9:  
UMB POLICE DEPARTMENT
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UMB POLICE  
DEPARTMENT
The University of 
Maryland, Baltimore Police 
Department’s (UMBPD) 
mission is to promote a 
safe and secure campus 
environment for students, 
faculty, staff, and visitors. 

UMBPD is dedicated 
to the principle of 
community policing 
and to becoming one of 
the most progressive, 
innovative, and professional 
police departments in 
the nation. In FY20, 
UMBPD introduced Lexi, 
its first resident comfort 
dog. Considering all the 
health benefits a comfort 
dog can bring, such as 
providing stress relief and 
affection to people dealing 
with anxiety, depression, 
trauma, or mental illness, 
Lexi has become a 
foundational addition 
to the UMBPD team.

Paw Print Street Stencils

Fall Fest — Digital Display



CHAPTER 10:  
PARKING AND 

TRANSPORTATION 
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PARKING AND 
TRANSPORTATION 
SERVICES
The Office of Parking and 
Transportation Services 
(PTS) is committed to 
providing the University 
community with a variety 
of safe and efficent 
resources for parking 
and transportation. 

PTS works collaboratively 
with CPA to market the 
work UMB does to shift 
away from single-occupancy 
vehicles, reduce greenhouse 
gas emissions, improve 
air and water quality, 
reduce dependence on 
foreign oil, alleviate traffic 
congestion, and improve 
public health and equity. 

Fall Fest — Alternative 
Transportation Flyer

Digital Display



CHAPTER 11:  
EMERGENCY MANAGEMENT
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EMERGENCY 
MANAGEMENT
CPA works with the Office 
of Emergency Management 
to produce print and digital 
collateral for numerous 
initiatives. Some of the 
initiatives include Stop the 
Bleed, vehicle branding, and 
delivering messaging in the 
realm of natural, human-
caused, and technological 
emergencies and disasters.

Digital Display

Vehicle Branding
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COVID-19 Hotline Worksheet 
Students

COVID-19 Hotline Worksheet 
Employees



Tamara Hicks, a clinical assistant professor at the 
School of Social Work, used UMB’s Live Near Your 
Work grant to help buy a home in Hollins Market.

CHAPTER 12:  
HUMAN RESOURCE 

SERVICES
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LAUNCH YOUR 
LIFE — DO 
YOU KNOW 
SOMEONE?
Launch Your Life at the 
University of Maryland, 
Baltimore (UMB) is 
designed to focus 
on opportunities to 
enhance the well-being 
of each employee. 

The vision of Launch 
Your Life is to promote 
the well-being of UMB 
employees by increasing 
awareness, offering 
supporting activities, and 
providing resources to 
help employees achieve 
a better quality of life 
at home and at work.

Flyer
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LAUNCH YOUR 
LIFE — SMOKING 
CESSATION 
PROGRAM
Human Resource Services’ 
(HRS) Launch Your Life 
offers a variety of resources 
internally and from the state 
of Maryland to encourage 
smoking cessation. CPA 
works with HRS to market 
this initiative in digital 
and physical spaces. 

Flyer

Digital Display
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LAUNCH YOUR 
LIFE —  ULTIMATE 
MILEAGE BATTLE
As part of its mission 
to promote workplace 
health and wellness, 
the Launch Your Life 
program sponsored an 
inaugural step challenge. 

Teams from each UMB 
school and a Universitywide 
group, the Campus All-
Stars, tracked their steps 
from Oct. 14 to Nov. 
27, logging more than 
233 million steps. 

Flyer

Digital Display
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LAUNCH 
YOUR LIFE — 
FINANCIAL 
FITNESS 
BOOTCAMP
Another component that 
falls under the Launch 
Your Life umbrella is 
financial wellness. HRS 
offers resources to inform 
the University community 
on tips to help make 
effective decisions and be 
financially confident. CPA 
designed flyer templates 
for this initiative. 

Flyer
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BBJ Award Ad

Hello Health Kickoff Digital Display
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LIVE NEAR 
YOUR WORK
The Live Near Your Work 
(LNYW) Program is an 
initiative between UMB 
and key community 
partners that focuses on 
community revitalization 
and stabilization in targeted 
Southwest Baltimore 
neighborhoods. LNYW 
benefits UMB employees 
by offering homeownership 
down payment and closing 
cost assistance on newly 
purchased homes while also 
demonstrating commitment 
to the community. 

Human Resource Services 
works collaboratively with 
CPA to produce marketing 
materials to promote this 
initiative. Some of the 
marketing materials cover 
digital and physical spaces. 

Email Invite

Digital Display

Homebuyer Badge



CHAPTER 13:  
DIGITAL AND PRINT ADS
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Perman Farewell — Billboard Ad

Perman Farewell — Baltimore Times Ad

Jmore Ad
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SPONSORED CONTENT 

FEATURED IN:
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AD FEATURED IN:



CPA ANNUAL REPORT FY20 60

AD FEATURED IN:
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SPONSORED CONTENT 
FEATURED IN:

AD FEATURED IN:
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SPONSORED CONTENT
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SPONSORED CONTENT — BBJ 
(JANUARY — FEBRUARY 2020)

Facebook Post

Twitter Post
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SPONSORED CONTENT — BBJ (MARCH 2020)

Facebook Post

Twitter Post
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SPONSORED CONTENT — BBJ (APRIL 2020)

Facebook Post

Twitter Post
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OFFICE OF THE PRESIDENT SPONSORSHIPS

Community Engagement —  
One Vision, One Community

Baltimore Times Ad

Afro Times 
Cummings Tribute

Everyman Theatre Festival 
Program Ad

Everyman Salon 
Series Ad



CHAPTER 14:  
#SOCIAL MEDIA
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JUNE 2019 — JUNE 2020

FOLLOWER GROWTH
CPA’s social media specialist, Paulette Wilson, launched new UMB President CPA’s social media specialist, Paulette Wilson, launched new UMB President 
Bruce Jarrell’s Twitter account on Jan. 6. His Twitter following grew from Bruce Jarrell’s Twitter account on Jan. 6. His Twitter following grew from 
zero followers to 280 followers between January 2020 and May 2020. She zero followers to 280 followers between January 2020 and May 2020. She 
created a content calendar, including posts about event announcements, created a content calendar, including posts about event announcements, 
media articles, and weekly updates. She collaborated with the Office of media articles, and weekly updates. She collaborated with the Office of 
the President and media team to provide event coverage for major events, the President and media team to provide event coverage for major events, 
including MPower Day, Black History Month, Core Values Symposium, IPE including MPower Day, Black History Month, Core Values Symposium, IPE 
Day, the President’s Panel on Politics and Policy, Lexington Market media Day, the President’s Panel on Politics and Policy, Lexington Market media 
event, event, COVIDCOVID-19 alerts, and Welcome Way fundraiser.-19 alerts, and Welcome Way fundraiser.

FACEBOOK LIKES 
FROM FY19 TO FY20
UMB’s Facebook page gained 442 new followers.

F
ac

eb
o

o
k 

L
ik

es

Fiscal Year (FY)

FY19

9,831

FY20

10,273 

TWITTER FOLLOWERS 
FROM FY19 TO FY20
UMB’s Twitter account gained 1,335 new followers.

Tw
it

te
r 

F
o

llo
w

er
s

Fiscal Year (FY)

FY19

6,516 

FY20

7,851 

LINKEDIN FOLLOWERS 
FROM FY19 TO FY20
UMB’s LinkedIn page gained 26,616 new followers.

L
in

ke
d

In
 F

o
llo

w
er

s

Fiscal Year (FY)

FY19

4,116

FY20

30,732 

INSTAGRAM FOLLOWERS 
FROM FY19 TO FY20
UMB’s Instagram account gained 595 new followers.

F
is

ca
l Y

ea
r 

(F
Y

)

Instagram Followers

FY19 1,155 

FY20 1,750 
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TOP POSTS

Facebook

LinkedIn Instagram

Twitter



CHAPTER 15:  
CATALYST MAGAZINE
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FALL 2019 ISSUE

CATALYST MAGAZINE
The University of Maryland, Baltimore (UMB), the founding campus of the The University of Maryland, Baltimore (UMB), the founding campus of the 
University System of Maryland, brings a 210-year history of achievement to its University System of Maryland, brings a 210-year history of achievement to its 
mission. A thriving academic center and leader in health care, UMB serves as mission. A thriving academic center and leader in health care, UMB serves as 
a catalyst, advancing scholarship, research, clinical care, social justice, and law. a catalyst, advancing scholarship, research, clinical care, social justice, and law. 

CATALYSTCATALYST magazine showcases inspiring stories that highlight UMB’s  magazine showcases inspiring stories that highlight UMB’s 
achievements as well as interdisciplinary expertise and groundbreaking achievements as well as interdisciplinary expertise and groundbreaking 
local and global initiatives. local and global initiatives. 
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Interior Page

Interior Page



CHAPTER 16:  
SPOTLIGHT
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SUMMER 2019

SPOTLIGHT
SPOTLIGHTSPOTLIGHT illustrates the leadership and excellence that distinguish UMB and  illustrates the leadership and excellence that distinguish UMB and 
demonstrates how these qualities benefit our 7,000 students and the many more demonstrates how these qualities benefit our 7,000 students and the many more 
thousands of people we serve each year in the state, in the region, and beyond. thousands of people we serve each year in the state, in the region, and beyond. 

CPA works in collaboration with the Office of Philanthropy to write compelling CPA works in collaboration with the Office of Philanthropy to write compelling 
stories, photograph events, and design the layout of the publication.stories, photograph events, and design the layout of the publication.



CHAPTER 17:  
STRATEGIC MARKETING
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UMB FAST FACTS 

1,008 NUMBER OF INDIVIDUAL FUNDS THAT MAKE UP THE UMB 
ENDOWMENT PORTFOLIO — EACH ESTABLISHED BY A 
DEDICATED AND GENEROUS DONOR OR GROUP OF DONORS 

STUDENT 
DEMOGRAPHICS 

76% IN STATE 

24% OUT OF STATE 

73% FEMALE 

27% MALE 

17% AFRICAN AMERICAN 

44% MINORITIES 

6,827
NUMBER OF 
STUDENTS 

ENROLLED IN 
FALL 2019 

1,740
NUMBER OF 

DEGREES 
AWARDED IN 

MAY 2019 

$387.69 
MILLION 
Market value of 

UMB’s endowment 
as of Dec. 31, 2019, 

a 14.8 percent 
increase over 2018 

14.1 PERCENT 
Total endowment return 

for calendar year 2019 

In academic year 2018-2019, UMB awarded 56.4 percent of the professional 
practice doctoral degrees in all felds conferred by any Maryland public 
and private higher education institution. Within professional practice 
doctoral programs found at UMB, the University conferred 62.6 percent 
of degrees across all Maryland institutions in academic year 2018-2019. 

UMB has a total of 76 degree and certifcate programs. The fall 2019 
term included the frst enrollments for several of these programs: 

NEW CERTIFICATES 
• Adult Gerontology Primary Care 

Nurse Practitioner 
• Global Health Systems and Innovation 
• Intercultural Leadership 
• Leadership and Administration in 

Hospice and Palliative Care 

NEW PROGRAMS 
• Medical Cannabis Science and 

Therapeutics (MS) at Shady Grove 
• Health and Social Innovation (MS) 
• Master of Science in Nursing (MSN) 
• Pharmaceutical Sciences (MS) 

at Shady Grove 

$14.02 
MILLION 

Total income from 
the endowment 

available for schools 
to spend on July 1, 2020, 

with 58 percent 
designated by donors 
to support students. 

$21.6 
MILLION 

Amount of 
new gifs 

and pledges 
to endowed 

funds in 2019 

TOTAL NUMBER OF DEGREES 
AWARDED IN FISCAL YEAR 2019 
(JULY 1, 2018-JUNE 30, 2019) 2,375

AVERAGE DEBT OF UMB STUDENTS / MAY 2019 GRADUATES 
SCHOOL AMOUNT PERCENTAGE OF GRADUATES WITH DEBT 

DENTISTRY (DDS) $245,633 75% 

LAW (JD) $111,417 75% 

MEDICINE (MD) $186,838 65% 

NURSING (DNP) $105,729 53% 

PHARMACY (PHARMD) $159,183 79% 

SOCIAL WORK (MSW) $65,749 80% 

Source: UMB Student Financial Assistance and Education 

Endowment Report
Fast Facts — Insert
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THE UMB FOUNDATION

The University of Maryland, Baltimore Foundation, Inc. (UMBF) Board of The University of Maryland, Baltimore Foundation, Inc. (UMBF) Board of 
Trustees advises the president of the University of Maryland, Baltimore Trustees advises the president of the University of Maryland, Baltimore 
(UMB) on matters affecting University programs, students, faculty, (UMB) on matters affecting University programs, students, faculty, 
employees, and the community we serve. employees, and the community we serve. 

UMBF promotes UMB through advocacy and the enlisting of financial support UMBF promotes UMB through advocacy and the enlisting of financial support 
and manages and invests gift and property for the benefit of UMB. and manages and invests gift and property for the benefit of UMB. 

CPA works in collaboration with the Office of Philanthropy to design, write and CPA works in collaboration with the Office of Philanthropy to design, write and 
proofread, and work with print vendors to produce physical collateral — such proofread, and work with print vendors to produce physical collateral — such 
as the endowment folder — for UMBF initiatives. as the endowment folder — for UMBF initiatives. 

Endowment Folder
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COMMUNITY CAMPUS

The University of Maryland, Baltimore (UMB) Community Campus is the The University of Maryland, Baltimore (UMB) Community Campus is the 
centerpiece of UMB’s deep commitment to West Baltimore and to the centerpiece of UMB’s deep commitment to West Baltimore and to the 
collaboration with community partners and neighbors that will strengthen it. collaboration with community partners and neighbors that will strengthen it. 

Postcard



CPA ANNUAL REPORT FY20 83

Community Campus — Insert (#1)

Community Campus — Insert (#2)
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WELCOME WAY 
CAMPAIGN
Renovations on the new 
Community Engagement 
Center began in 2019 after 
the 35,000-plus visitors 
who have engaged with 
its services reflected the 
need for a larger space. 

The Welcome Way campaign 
was a unique opportunity 
for the UMB community to 
sponsor inscribed bricks laid 
in front of the new facility 
on South Poppleton Street.

Flyer

Poster Mailer
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CURE SCHOLARS CASE STATEMENT
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COVID-19 MAILER — MAY 2020
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UMB STUDENT PANTRY FLYER
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PROUD TO  
WORK HERE.  
PROUD TO 
GIVE HERE.
This is UMB’s internal 
campaign to encourage 
employees to support 
the vital work and service 
performed throughout 
the University’s six 
profressional schools and 
interdisciplinary Graduate 
School. CPA created digital 
displays for this initiative. 
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PLANNED GIVING
The Office of Planned 
Giving, within the UMB 
Office of Philanthropy, 
exists to facilitate 
giving for both donors 
and our development 
colleagues, and the UMB 
community-at-large, 
through advantageous 
giving options.

CPA works collaboratively 
with the Office of 
Philanthropy to produce 
website updates, postcards, 
e-brochures, and a 
newsletter for this initiative.

Postcard

Savvy Donor Newsletters
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E-brochure
Charitable Gift Annuities

E-brochure
Charitable Remainder Trust

E-brochure
Bequests and Charitable Designations

E-brochure
IRA Qualified Charitable Distributions
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E-brochure
Giving Stock Instead of Cash

E-brochure
Four Gift Options with Real Estate

E-brochure
Gifts That Return Income

E-brochure
Donor Advised Funds



CHAPTER 18:  
STRATEGIC PLAN  

3-YEAR PROGRESS REPORT
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STRATEGIC PLAN
The University of Maryland, 
Baltimore, in its effort 
to fulfill its core value of 
accountability, provides to 
the University community 
periodic updates on 
the implementation 
status of the 2017-
2021 Strategic Plan. 

While the report does 
not describe all that 
has been undertaken to 
advance the University’s 
priorities, progress 
updates are intended 
to keep the community 
informed of the collective 
achievements, goals-in-
progress, and challenges 
that may limit or delay the 
University’s progress.



CHAPTER 19:  
WEB DEVELOPMENT
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THE ELM/ELM WEEKLY

CONSTANT CONTACT NEWSLETTERS
The Elm Weekly, along with other newsletters from the numerous inter-The Elm Weekly, along with other newsletters from the numerous inter-
departmental groups within the University of Maryland, Baltimore (UMB), are departmental groups within the University of Maryland, Baltimore (UMB), are 
designed and organized in Constant Contact. The web team oversees updates to designed and organized in Constant Contact. The web team oversees updates to 
templates, content, and incorporates best email marketing practices. templates, content, and incorporates best email marketing practices. 
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THE ELM/ELM WEEKLY

SCHOOL EDITIONS
Templates of The Elm Weekly newsletter were customized and developed for the Templates of The Elm Weekly newsletter were customized and developed for the 
use of any of the schools that requested them. use of any of the schools that requested them. 
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THE ELM/ELM WEEKLY

THE ELM — ON THE BRIGHT SIDE
The Elm’s “On the Bright Side” campaign underwent some technical updates to The Elm’s “On the Bright Side” campaign underwent some technical updates to 
enhance functionality. Some of the updates included the identity — or “brand” — enhance functionality. Some of the updates included the identity — or “brand” — 
creation, which includes typography design, decision of a color scheme, and icon creation, which includes typography design, decision of a color scheme, and icon 
designs. Custom HTML/CSS banners were built to display this look in the most designs. Custom HTML/CSS banners were built to display this look in the most 
accessible and responsive way possible.accessible and responsive way possible.
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WEBSITE/WEBPAGE REWORKS AND CREATIONS

COVID-19 WEBSITES
An initial COVID-19 website was built in a short time frame, to publicize urgent An initial COVID-19 website was built in a short time frame, to publicize urgent 
information rapidly. It was later replaced by a recovery-focused website that is information rapidly. It was later replaced by a recovery-focused website that is 
built around a bespoke audience and topic-based tagging system.built around a bespoke audience and topic-based tagging system.
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WEBSITE/WEBPAGE REWORKS AND CREATIONS

ZOOM BACKGROUNDS
With working from home during the COVID-19 pandemic, Zoom and With working from home during the COVID-19 pandemic, Zoom and 
Webex are the top two platforms the University uses to conduct Webex are the top two platforms the University uses to conduct 
meetings. The web team worked collaboratively with marketing and meetings. The web team worked collaboratively with marketing and 
design to create UMB-branded backgrounds that faculty, staff, and design to create UMB-branded backgrounds that faculty, staff, and 
students can use. Numerous background variations were designed to students can use. Numerous background variations were designed to 
reflect the seven schools, UMB departments, and University events. reflect the seven schools, UMB departments, and University events. 
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WEBSITE/WEBPAGE REWORKS AND CREATIONS

LIFELONG LEARNING WEB TEMPLATE
The Academy of Lifelong Learning launched its web presence with a focus The Academy of Lifelong Learning launched its web presence with a focus 
on COVID-19. New templates were developed that, while still visually tied on COVID-19. New templates were developed that, while still visually tied 
to the to the umaryland.eduumaryland.edu suite of standard templates, also feature a distinct  suite of standard templates, also feature a distinct 
color scheme and unique splash page to help it stand out. The web team color scheme and unique splash page to help it stand out. The web team 
worked with the Center for Information Technology Services to integrate worked with the Center for Information Technology Services to integrate 
an application through which visitors can submit questions and have them an application through which visitors can submit questions and have them 
answered by the academy’s panel of experts.answered by the academy’s panel of experts.

https://www.umaryland.edu
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WEBSITE/WEBPAGE REWORKS AND CREATIONS

EHS REDESIGN  
AUGUST 2018 — JUNE 2020
The Environmental Health and Safety (EHS) redesign project was one The Environmental Health and Safety (EHS) redesign project was one 
of the largest projects overseen by the web team. Part of the redesign of the largest projects overseen by the web team. Part of the redesign 
included compacting the content and organizing it into a structure that included compacting the content and organizing it into a structure that 
would make sense for the user. A standard look was created. Along with would make sense for the user. A standard look was created. Along with 
the look creation, a document was established, so when the new website the look creation, a document was established, so when the new website 
is finally handed off, the look can still be consistent.is finally handed off, the look can still be consistent.
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WEBSITE/WEBPAGE REWORKS AND CREATIONS

IPACE
The Interprofessional Program for Academic Community Engagement The Interprofessional Program for Academic Community Engagement 
(IPACE) did not have a web presence and, upon submitting a request, (IPACE) did not have a web presence and, upon submitting a request, 
the web team went through the process to assist the client. A look was the web team went through the process to assist the client. A look was 
developed, which includes choosing a color scheme, typography, and developed, which includes choosing a color scheme, typography, and 
implementing information architecture. implementing information architecture. 
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WEBSITE/WEBPAGE REWORKS AND CREATIONS

UMB SOLIDARITY
The Diversity Advisory Council spearheaded UMB Solidarity, a call to action The Diversity Advisory Council spearheaded UMB Solidarity, a call to action 
prompted by a nationwide conversation on systemic racism and police prompted by a nationwide conversation on systemic racism and police 
brutality. The social media campaign, using #UMBSOLIDARITY, launched brutality. The social media campaign, using #UMBSOLIDARITY, launched 
on Instagram. The web team developed a page, managed the content, and on Instagram. The web team developed a page, managed the content, and 
established information architecture. established information architecture. 
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WEBSITE/WEBPAGE REWORKS AND CREATIONS

MOBILE UMB APP PERSONAS 
AND PUSH NOTIFICATIONS
Since the launch of the mobile UMB app in 2014, this technology has undergone Since the launch of the mobile UMB app in 2014, this technology has undergone 
an evolution in communication and power to the user. In the fiscal year, CPA has an evolution in communication and power to the user. In the fiscal year, CPA has 
widened the communication capability to deliver the most relevant information widened the communication capability to deliver the most relevant information 
to audiences using personas and opt-in push notification channels. to audiences using personas and opt-in push notification channels. 
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WEBSITE/WEBPAGE REWORKS AND CREATIONS

UMBRELLA COACHING 2020
The web team restructured the UMBrella coaching site and created three new The web team restructured the UMBrella coaching site and created three new 
subpages for archives of the previous years.subpages for archives of the previous years.
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WEBSITE/WEBPAGE REWORKS AND CREATIONS

HOLIDAY CARD ANIMATION
Every year, the University of Maryland, Baltimore sends out a holiday card for Every year, the University of Maryland, Baltimore sends out a holiday card for 
the University community. In the fiscal year, the web team generated motion the University community. In the fiscal year, the web team generated motion 
graphics to complement the live-video component of the holiday card video. graphics to complement the live-video component of the holiday card video. 



CHAPTER 20:  
MEDIA RELATIONS
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WHO WE ARE

The media relations team successfully brought the expertise and accomplishments The media relations team successfully brought the expertise and accomplishments 
of University leaders into the public spotlight by generating earned media of University leaders into the public spotlight by generating earned media 
coverage, creating and promoting UMB News coverage, providing coverage of coverage, creating and promoting UMB News coverage, providing coverage of 
presidential initiatives, and supporting major UMB events.presidential initiatives, and supporting major UMB events.

The media relations team works closely with local and national media, bringing The media relations team works closely with local and national media, bringing 
University programs and accomplishments to the attention of reporters and University programs and accomplishments to the attention of reporters and 
helping them locate faculty experts to include in their stories. Here are a few helping them locate faculty experts to include in their stories. Here are a few 
highlights from 2019-2020:highlights from 2019-2020:

Scientists Are Unraveling the Mysteries of Pain

National Geographic Magazine, September 2019

School of Nursing and School of Medicine 
researcher Luana Colloca was featured 
prominently in this examination of the biology of 
pain and the quest to unlock new ways to treat it.

University of Maryland Starts 
Nation’s First Medical Marijuana 
Masters Degree Program 

U.S. News and World Report,  
Sept. 5, 2019

The School of Pharmacy enrolled 
150 students from around the 
nation in a program to advance 
understanding of the science 
and policy surrounding the 
administration of medical cannabis.
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“How Can We Affect 
People?” Ravens Great Ray 
Lewis Spreads Message of 
Grassroots Engagement at UMB 
Groundbreaking 

The Baltimore Sun, Oct. 24, 2019

UMB Foundation Board member 
Ray Lewis is joined by University 
and community leaders to 
celebrate the construction 
of a new UMB Community 
Engagement Center.

Arabbers, Businesses, UMB Bring 
Food to Those Most in Need 

WBAL-TV, April 29, 2020 

UMB’s Community Engagement 
Center partners with Baltimore’s 
iconic arabbers to bring much-
needed food and supplies to our 
West Baltimore neighbors.

Messages of Hope: How You Can 
Express Your Gratitude to Maryland 
First Responders During the 
Coronavirus Pandemic 

WJZ-TV, April 2, 2020

UMB is helping children across 
Baltimore express their thanks 
by making homemade thank you 
cards and sending them to doctors, 
security officers, nurses, and other 
essential UMB employees.
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UMB MEDIA TEAM NEWS COVERAGE

The media relations team seeks stories from across the University to share with The media relations team seeks stories from across the University to share with 
internal and external audiences, including policymakers, alumni, and journalists internal and external audiences, including policymakers, alumni, and journalists 
who may wish to cover the stories themselves. During the 2019-2020 period, the who may wish to cover the stories themselves. During the 2019-2020 period, the 
media team produced 187 individual web stories with accompanying photos and media team produced 187 individual web stories with accompanying photos and 
often video segments. A few examples include: often video segments. A few examples include: 

UMB-UMBC Partnership to Boost 
Medical Research 

The University of Maryland, 
Baltimore County brings 
cybersecurity and artificial 
intelligence/machine learning 
expertise to improve and protect 
UMB medical research.

Rural Residency Program Will Aid 
Eastern Shore 

New rural residency program 
made possible through a grant 
from the Health Resources and 
Services Administration will 
address a growing shortage 
of primary care providers on 
Maryland’s Eastern Shore.

DNA Sequencing Giant Illumina Moves 
into BioPark 

Global genome sequencing powerhouse 
Illumina, Inc. recently celebrated the 
grand opening of a new training facility 
in gleaming, light-filled offices at the 
University of Maryland BioPark in 
downtown Baltimore.
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CURE Scholars Inspired to 
Pursue Dentistry 

Free preventive dental 
care, a lesson in oral 
health, and a rap battle! 
That’s what students in 
the University of Maryland, 
Baltimore’s CURE Scholars 
Program got to experience 
on Feb. 15 at the University 
of Maryland School of 
Dentistry (UMSOD). 
Students, faculty, staff, 
and alumni from UMSOD 
were there to welcome the 
middle and high school 
students to Oral Health 
Promotion Day, also known 
as Sealant Saturday.

UMB Expands Offerings at 
Universities at Shady Grove 

Gov. Larry Hogan, higher education 
leaders, students, and local elected 
officials were among those celebrating 
expanded opportunity for Marylanders 
as the University of Maryland, 
Baltimore and other institutions 
unveiled new programs and services 
on Nov. 7 in Montgomery County, 
Md., at the grand opening of the 
Biomedical Sciences and Engineering 
Education Facility at the Universities 
at Shady Grove in Rockville. 

MPower Day Showcases the 
Power of Collaboration 

The University of Maryland 
Strategic Partnership: MPowering 
the State showcased eight years 
of partnership between the 
University of Maryland, Baltimore 
and the University of Maryland, 
College Park at the annual 
MPowering the State Advocacy 
Day on Jan. 21 in Annapolis.



CPA ANNUAL REPORT FY20 114

Social Work, Law Deans Address 
Student Concerns 

The University of Maryland, 
Baltimore is committed to 
keeping students informed during 
this unprecedented period of 
rapid change due to the novel 
coronavirus (COVID-19) pandemic. 
On Monday, March 23, the 
University of Maryland School of 
Social Work and the University of 
Maryland Francis King Carey School 
of Law held virtual town halls to 
address students’ questions.

UMB and UMMC Blood Drive Sees 
Positive Turnout 

On March 25, Diana MacFarlane 
waited patiently in the lobby of 
the SMC Campus Center at the 
University of Maryland, Baltimore. 
She was waiting to be called to 
donate blood for the University of 
Maryland Medical Center’s March 
blood drive.

UMB Provides Food for the Front Lines 

Essential employees from across the 
University of Maryland, Baltimore 
(UMB) received free lunches from 
local businesses as part of UMB’s Food 
for Our Front Lines program. “These 
essential employees are the backbone 
of the University,” said Denise Meyer, 
the associate director of Environmental 
Services at UMB. “They’re the main 
support for critical missions and 
functions keeping UMB operational 
during this time.”
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PRESIDENTIAL INITIATIVES

The media relations team supports the priorities and initiatives of the President’s The media relations team supports the priorities and initiatives of the President’s 
Office in many ways: Office in many ways: 

• • Creating web stories and videos promoting presidential initiatives, such as Creating web stories and videos promoting presidential initiatives, such as 
the President’s Symposium and White Paper Project, the President’s Panel on the President’s Symposium and White Paper Project, the President’s Panel on 
Politics and Policy, UMBrella, and the Core Values Speaker seriesPolitics and Policy, UMBrella, and the Core Values Speaker series

• • Highlighting leadership in economic development, as chair of the Downtown Highlighting leadership in economic development, as chair of the Downtown 
Partnership of Baltimore, as a biotech industry thought leader, and as a global Partnership of Baltimore, as a biotech industry thought leader, and as a global 
relationship builderrelationship builder

• • Showcasing efforts to improve the quality of life of West Baltimore residentsShowcasing efforts to improve the quality of life of West Baltimore residents

Here are some salient examples: Here are some salient examples: 

City Business Leaders Hail 
Perman’s Leadership 

Downtown Partnership of 
Baltimore President Kirby Fowler 
described UMB President Jay A. 
Perman’s six-year tenure as board 
chair as providing “unparalleled 
guidance and direction” to the 
group’s membership of business 
and civic leaders. Fowler 
added that Perman “was called 
upon to lead us through some 
difficult years for the city, and 
his compassion for others was 
always top of mind.”

Virtual Town Hall Addresses 
COVID-19 Questions, Concerns 

From test kits to telework, these are 
just a handful of dozens of inquiries 
fielded by a panel of experts 
March 13 during the University 
of Maryland, Baltimore’s (UMB) 
first Virtual Town Hall to address 
questions and concerns about the 
novel coronavirus (COVID-19) and 
UMB’s response to the pandemic. 
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Town Hall Mulls Restarting Research at UMB 

Two months after the cessation of 
nonessential research at the University 
of Maryland, Baltimore, Interim President 
Bruce E. Jarrell, MD, FACS, announced 
a phased plan for the “gradual and 
deliberate reopening of on-campus 
research activities with a proposed start 
date sometime in June.”

Exploring How UMB Can Embody Its Core Values 

How to bring the University of Maryland, Baltimore’s core 
values — accountability, civility, collaboration, diversity, 
excellence, knowledge, and leadership — into the forefront 
of day-to-day life at the University was the topic of the 
latest installment of this year’s President’s Symposium and 
White Paper Project, exploring actionable strategies for 
institutionalizing core values.

DAC Talk Tackles City’s History of Health Disparities 

Discussing health disparities tied to racial and economic lines 
in Baltimore, Steven K. Ragsdale, MSL ’17, pointed to a death 
that hit home at the University of Maryland, Baltimore — the 
recent passing of U.S. Rep. Elijah E. Cummings, JD ’76, a fellow 
alumnus of the Francis King Carey School of Law. 

President’s Symposium/Presidential Scholar 

It doesn’t take a rocket scientist to help a university address 
an issue. But if one happens to be available, and is willing to 
help, the institution would be wise to utilize his/her services. 
That in a nutshell describes the role of Norman Augustine, 
MSE, retired chair and CEO of the nation’s largest defense 
contractor, Lockheed Martin, who has agreed to be the 
University of Maryland, Baltimore’s inaugural President’s 
Distinguished Scholar. 
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EVENT COVERAGE

Fall Fest Is Treat for Newcomers, Veterans

Students played games for University of Maryland, Baltimore swag at Fall Fest 2019. The celebration of music, 
games, food, prizes, and giveaways began in front of the Health Sciences and Human Services Library, where 
a long line formed. Why? “They have food!” said Alisa Pravdo, PT, DPT, assistant professor at the School of 
Medicine, nodding toward the Nando’s Peri-Peri Chicken workers. “Those of us working the Physical Therapy 
table have been rotating between our table and here.” 

Community Engagement Center Groundbreaking
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ALEI Conference

In MLK Speech, Ellington Calls for STEM Transformation 

Morgan State professor Roni Ellington, PhD, MA, gave an inspiring speech and three Diversity Recognition 
Awards were handed out at the University of Maryland, Baltimore’s 2020 Dr. Martin Luther King Jr. and Black 
History Month celebration Feb. 5. 
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CRISIS COMMUNICATIONS/UMB ALERTS

The media relations team supported Public Safety, Environmental Health and The media relations team supported Public Safety, Environmental Health and 
Safety, and Facilities and Operations by drafting and distributing emergency Safety, and Facilities and Operations by drafting and distributing emergency 
messages and creating and managing online and video programming messages and creating and managing online and video programming 
addressing emergency situations.addressing emergency situations.

During the last half of the fiscal year, the media relations team also provided During the last half of the fiscal year, the media relations team also provided 
support for the University’s effort to manage the COVID-19 pandemic, writing and support for the University’s effort to manage the COVID-19 pandemic, writing and 
delivering official letters, producing town halls and other virtual programming, delivering official letters, producing town halls and other virtual programming, 
creating and curating the UMB coronavirus website , and working with leadership creating and curating the UMB coronavirus website , and working with leadership 
and emergency management staff to keep the community informed. and emergency management staff to keep the community informed. 

EMERGENCY MESSAGING
The media relations team provided critical messages creation and distribution The media relations team provided critical messages creation and distribution 
support for Public Safety during:support for Public Safety during:

• • Responses to criminal activity — 8 messagesResponses to criminal activity — 8 messages

• • Responses to severe traffic situations — 2 messagesResponses to severe traffic situations — 2 messages

• • In support of other critical situations — 5 messagesIn support of other critical situations — 5 messages

CORONAVIRUS WEBSITE
The media relations team designed and created content for the COVID-19 The media relations team designed and created content for the COVID-19 
website in February. The team has since managed and added content to the website in February. The team has since managed and added content to the 
site, including information relevant to the health, education, and work of UMB site, including information relevant to the health, education, and work of UMB 
students, faculty, and staff, including:students, faculty, and staff, including:

• • All letters and guidance documents regarding changes in travel, education, All letters and guidance documents regarding changes in travel, education, 
research, and personnel policies.research, and personnel policies.

• • Frequently asked questionsFrequently asked questions

• • Health and resource InformationHealth and resource Information

• • News and videos regarding COVID-19News and videos regarding COVID-19

COVID-19 MESSAGING
The media relations team created and/or distributed 29 letters from the The media relations team created and/or distributed 29 letters from the 
president and other members of leadership to the UMB community regarding president and other members of leadership to the UMB community regarding 
policy changes, travel restrictions, education policies, health updates, and more policy changes, travel restrictions, education policies, health updates, and more 
regarding COVID-19.regarding COVID-19.



CHAPTER 21:  
VIDEOGRAPHY
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VIDEOGRAPHER

CPA’s videographer creates compelling videos that showcase the University CPA’s videographer creates compelling videos that showcase the University 
of Maryland, Baltimore’s (UMB) community outreach, medical breakthroughs, of Maryland, Baltimore’s (UMB) community outreach, medical breakthroughs, 
University events, and technological advancements.University events, and technological advancements.

Our videographer works in collaboration with the media relations team to Our videographer works in collaboration with the media relations team to 
cover real stories of real people in and around the UMB communty.cover real stories of real people in and around the UMB communty.

Notable Projects Include:Notable Projects Include:

• • UMB Global HealthUMB Global Health

• • Promise HeightsPromise Heights

• • CURE Summer Bottle Rocket CURE Summer Bottle Rocket 
ExperimentsExperiments

• • SINI 2019SINI 2019

• • HRSA Grant AnnouncementHRSA Grant Announcement

• • Kaboom Playground BuildKaboom Playground Build

• • UMSOP Cannabis Program LaunchUMSOP Cannabis Program Launch

• • Fall FestFall Fest

• • Green VideoGreen Video

• • Founders Week Student CookoutFounders Week Student Cookout

• • Kids Farmers MarketKids Farmers Market

• • Holiday CardHoliday Card

• • DAC EventDAC Event

• • ALEI EventALEI Event

• • Police OnboardingPolice Onboarding

• • MPower DayMPower Day

• • Simulation SpaceSimulation Space

• • Lexington Market GroundbreakingLexington Market Groundbreaking

• • IPE DayIPE Day

• • UMB Blood DriveUMB Blood Drive

• • Webcam TutorialWebcam Tutorial

• • Food for Our Front Lines Food for Our Front Lines 

• • Masks Donated to NursesMasks Donated to Nurses

• • CEC Donates to PAL KidsCEC Donates to PAL Kids

• • Admin DayAdmin Day

• • CEC Donates FoodCEC Donates Food

• • Academy of Lifelong LearningAcademy of Lifelong Learning

• • CommencementCommencement

• • EVS CleaningEVS Cleaning

• • Wi-Fi on CECWi-Fi on CEC

OVER

90
videos produced videos produced 
in the fiscal yearin the fiscal year
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PHOTOGRAPHER

CPA’s photographer captures images of the many people, programs, and CPA’s photographer captures images of the many people, programs, and 
events that make the University of Maryland, Baltimore unique. events that make the University of Maryland, Baltimore unique. 

Our photographer works collaboratively with each team in CPA, from taking Our photographer works collaboratively with each team in CPA, from taking 
portraits for the Diversity Advisory Council monthly spotlight to photographing portraits for the Diversity Advisory Council monthly spotlight to photographing 
the University’s actions during the COVID-19 pandemic. the University’s actions during the COVID-19 pandemic. 
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CPA ANNUAL REPORT FY20 126

SCHOOL OF DENTISTRY

CPA works with the School of Dentistry on numerous projects CPA works with the School of Dentistry on numerous projects 
throughout the year, such as designs for alumni events, brochures, email throughout the year, such as designs for alumni events, brochures, email 
graphics, postcards, and more. graphics, postcards, and more. 
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SCHOOL OF NURSING
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SCHOOL OF NURSING

CPA works with the School of Nursing on numerous projects throughout CPA works with the School of Nursing on numerous projects throughout 
the year, including designs for banners, mousepads, print and digital ads, the year, including designs for banners, mousepads, print and digital ads, 
holiday cards, and more. holiday cards, and more. 
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Celebrate130 Years

Invitation

Welcome
to UMSON’s  

130th 
ANNIVERSARY  

GALA!

SON-130Anv-Gala-Poster-v2.indd   1 7/31/19   10:38 AM

Poster

Program
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Thanksgiving Card
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SCHOOL OF PHARMACY

CPA works with the School of Pharmacy on numerous projects throughout CPA works with the School of Pharmacy on numerous projects throughout 
the year, including designs for program identities, tabletop banners, digital the year, including designs for program identities, tabletop banners, digital 
displays, posters, and more. displays, posters, and more. 

CIPS Fact Sheet ELP Fact Sheet
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Academic Programs Booklet  
Cover and Interior Page

Capsule Spring 2020  
Cover and Interior
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Drug Take Back Day
Digital Display

MS in Cannabis
Digital Display
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Doctor of Pharmacy Program
Tabletop Banner

Pumpian Memorial Lecture
Poster
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PRODUCED BY THE UMB OFFICE OF COMMUNICATIONS AND PUBLIC AFFAIRS, 2021
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